BYPrACKMN CBOBOAEH YHUBEPCUTET
LEHTDBP NO MKOHOMMYECKUMN U YVITIPABJIEHCKNN HAYKMA

YTBbPHKAABAM:
AEKAH, NPO®. A-P MAPUA HEMYEBA

CMUCDHBK

C NPUMEPHU TEMU U HAYYHU PbKOBOAUTENU

OUHAHCU
MPO®. /1-P CABA IMMOB

1. MpoyyBaHe  BB3MOXKHOCTUTE HA  b6aHKoBaTa  WMHCTUTYUMA  3a
CbOMHAHCUPAHE HA MaNKK U cpegHU NpeanpuaTUA NPU KaHANAATCTBaHe 33 CPeacTBa
Nno eBpPONpPOEKTU. (M3cnenBaHe Ha onpeaeneHa 6aHka).

2. AHann3 Ha npuxoauTe W pasxogute B OloarkeTa Ha obuwmHata 3a
onpeaeneH nepnoa ot Bpeme. (NpoyyBaHe NpakTUKaTa Ha onpeaeneHa obwmHa).

3. MHoBauum B 6aHKOBUTE NPOAYKTM M YCNYTX B CbBPEMEHHaTa AUTMTaIHA
epa. (npoy4yBaHe B onpegeneHa 6aHkKa).

4. MNpeanssBmKaTencTsaTa Ha UCASAMCKUTE GUHAHCHK 3@ YCTOMYMBO Pa3BUTUE U
dUHAHCOBA CUTYPHOCT — TEHAEHUMWN, AMHAMUKA U NEPCMEKTUBW.

5. EpeKTUBHOCT Ha PpUHAHCOBUTE MPOrHO3M U TAXHOTO Bb3AENCTBUE BBPXY
BBLTPELWHOTO pasBuTMe. (NpoyyBaHe AMHAaMMKaTa Ha cBOOOAHOM3MO13BaEeMM BayTHU
KOTUPOBKMU).

6. EpeKTn oT agemorpadckua cpms Bbpxy POPMUPAHETO HA MECTHU GUHAHCK
n 6roaxkeTn. (NnpoyysaHe B 06LWNHA).

7.MpaBa 1 OTrOBOPHOCTM NP PUHAHCOBU CAENKM C HEABUNKUMM MMOTH.
(npoyuyBaHe npaKTUKaTa Ha onpeaeneHa UHCTUTYLNSA).

8. MNpoyyBaHe Bb3MOXKHOCTUTE Ha BaHKOBaTa MHCTUTYLMA 33 KpeguTupaHe
Ha MoZen 3a KPbroBa MKOHOMMKA. (3@ KOHKpeTHa 6aHKa).

9. Bb3aMOXHOCTU 33 AUTMTaNM3UpPaHEe Ha OWHAHCOBM W3YMUC/IEHUA MO
KOpMNopaTUBHU GUHAHCK Ype3 U3MOI3BAHE HA eNIeKTPOHHU NAaTPopmMu.

10. ®rMHaHCOBM acneKTu Ha rnobanHuTe BepuUrM 3a cb3gaBaHe Ha A06aBbYHA
ctoMHocT (global value chains) - anHamuKa, ueHTpoBe 1 MmAcTo Ha Bbarapums.



Z10L. A-P FA/IMHA CTOIHOBA

1. CbwHOCT U pa3BMUTUE Ha 3aCTpaxoBaTe/IHUA nasap B bbarapuA.

2. CbLLHOCT 1 pa3BMTUE HA 3aCTPAXOBAHETO CPELLy NOXKAP U APYrM NPUPOLHM
b6eacteunA B bbarapus.

3. CbwHOCT W pa3BuUTME Ha 3acTpaxoBKa “KmBoT”, cBbp3aHa ¢
MHBECTULMOHHM GOHAOBE.

4. Pa3zBuTne Ha OCUTypuUTENHUA Nasap U AOXOA4HOCT Ha AONbAHUTENHUTE
NeHCMOHHM poHAoBeE.

5. MUTHMYECKN KOHTPON U MUTHMUYECKO NPeACTaBUTENCTBO NO BHOCA, M3HOCA
N TPAH3UTUPAHETO HA CTOKM Npe3 TEPUTOPUATA Ha CTpPaHaTa.



